
 
Building a website for the first time is scary… But the reality is, in this day and age, it isn’t that 

hard to have a good, dynamic website that's cost-effective and represents your brand. There 

aren't excuses anymore for just throwing something out there that doesn't represent who you 

are, because at the end of the day, a sloppy website can do more damage than it can do good.  

 

It’s also important to remember that your website doesn't do everything for you. It's just a 

“front door display” of your business. Whether by referral or search, potential clients are 

coming to your site to see if they like your photography, to look at you, and look at what you're 

doing. But it isn’t the end-all-be-all, and I can’t stress that enough. Your photography business 

website is a marketing tool used to entice potential clients and make your phone ring.  

The 10-Step Photography Business Website Checklist 
❏ Pick fewer, better images. 

❏ Look for branding disconnects. 

❏ Take your tagline or other extra information about your business off your logo.  

❏ Put your phone number, city, and state on your website.  

❏ Have a local phone number in the correct area code. 

❏ Simplify your call to action. 

❏ Don't have an email on your website from a free website (like Gmail or iCloud.) 

❏ Remove your prices off your website. 

❏ Stop relying on search.  

❏ Don't want you to pay a fortune for an expensive custom website. 

Your Action Plan 
❏ Open your calendar and look at two hour windows of available time in the 

upcoming two weeks. 

❏ Pick a two-hour slot you can commit to and focus on improving your website. 

❏ Print out the 10-Step Photography Business Website Checklist 

❏ Put a post-it note on the top of the list and write exactly when you’re going to 

get it done. 

❏ Do a quick little scrub of everything on your website every 6 months. 

 

 

Get Started with Easy-to-Use Photography Website Templates: www.PhotoBiz.com 

 


